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HE3ABUCUMbLIN
®OTOMOHUOPUHTI
PA3SMELLUEHUA

HAPY)>XHOW PEKJ1AMbBI



NMPOBJIEMA 'rrG

B Poccum HeKauyeCTBEHHO pa3MelWlaeTCa . ntel Media
» Group
ok0J210 20% Hapy>XHOM peKaMbl

e Haunbonee yacrtbie HapyLwieHuUN:

- HapyweHne CPpOKOB Haudasla pa3MeLleHna U AeMOHTaxXa
HeKayecTBeHHOoe HaTsaXeHune baHHepa / noknenka nocrepa
Hepa3MelleHne / HapylweHue agpecHOM nporpamMmmbil
ABOWHAas caaya B apeHAy O4HOro pekjlaMHOro MecTa
3aBbllLUEHUE LEHbI ANS FONOBHOMO ouca - otcyrtcreume /
noBpexaeHne oCBeLLEHNS peKNaMHOro MecTa

e [pakTuka OoTOOTHETOB OT MECTHbIX OnepaToposB
yTpaTtuna 3(pPeKTUBHOCTD:

— CHUMKM noanenbiBaloTCca C NOMOLbIO rpadpuyeckux
penaKkTopoB









PELLEHUE o

Intel Media

HE3ABUCUMbIU Group
OOTOMOHUTOPUHTI!!!

[No3BONSAET CBOEBPEMEHHO U AOCTOBEPHO BbIABNATL Cllyyau
HapyLIeHUsa YCI0BUN AOrOBOPOB pa3MeELLEHUSA HAPYXXHOW peK/iaMbl

[laeT BO3MOXXHOCTb 060CHOBaAHHO NpeaAbABAATb K MCNOSIHEHUIO
lWTpadHbIE CaHKL UK

— DKOHOoMMYeckas 3pPeKTUBHOCTb WTPa@HbIX CAaHKLMN B HECKOJIbKO
pa3 NpeBsblaeT pacxoabl Ha NpoBegeHne He3aBUCUMOro
(OTOMOHUTOPUHra

ANCcunMnNIMHUPYET pernoHasnbHbIX MapTHEPOB



NMNAKET
<OPOTOMOHUTOPUHI» "G

Intel Media
Group

1. ®oTtoMoHUTOPUHI 10 CTOPOH B AHEBHOEe BpeMsa 2 pa3a B Mecau*

e [103BONSIET BbIABUTb ABOWHbLIE NPOAAXN, NPU KOTOPbIX NOAPSAYNK
pa3MellaeT peknamy Ao GoTooTyeTa, a Ha BTOPYIO NOSIOBUHY Mecsala
OTAAEeT naowaan Apyromy KjianeHTy

e [laeT BO3MOXHOCTb KOHTPO/IMPOBaTbh CUTYaUUn pa3MeLLEHUSA peKaMbl
(HanpuMep, 4TObbI HE AONYCTUTb MOSIBIEHUS PYKOMUCHbIX
06baABNEHUI NoBepX peknambl)

2. DotoMoOHUTOPUHI 10 CTOPOH B HOYHOE BpeMda 2 pa3a B Mmecay™

e [lo3BONgeT onpeaennTb, HACKOJIbKO OCBELLeHNEe B HOYHOE BpeMs
COOTBETCTBYET 3asBNeHHOMY (Hanbonee akTyasibHO OCEHbI), 3UMOWN U
B Hayase BECHbl M3-3a KOPOTKOIro CBETOBOIoO AHA)

3. DKCNepTHoe 3aKJnyeHue

o Coaepxut pekoMeHaauun no noBbiWeHU 3P EPEKTUBHOCTH
pa3MeLleHna Hapy>XHOW peKnambl

e BkJilOYaeT aHanM3 KavecTtsa NpeaoCcTaB/lIeHHOMN aApeCcHOM NpOorpaMMsl
N pasMeLlleHnsa peknambl

* nepBbitt MOHUTOPUHI — A0 15 yucna, BTopon — 40 30 yucna nepmoaa pa3MeLLleHUs
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CTOUMOCTb Q) Mol

NMAKETA «®OTOMOHWUTOPWUHI »

D®OTOMOHUTOPUHT
10 cTopoOH

B AHEBHOe BpeMsA

2 pa3a B mecs

JKCnepTHoe
3aKJ/1l0ueHue

DOTOMOHUTOPUHT
10 cTopoH

B HOYHOEe BpeMsA

2 pa3a B Mmecsy

38 000 pybnen

CTOMMOCTb 4OMNOJIHUTENIbHbIX POTO B AHEBHOE BpeMsi — 260 pyb., B HoUHoe — 350 pyb.

B 3aBuCUMOCTU OT KOsIM4ecTBa CTOpoH Ha ropos (cBbitwe 30) u B 3aBUCUMOCTU OT
reorpaguun npeaocTaBasOTCs ckuaku (obcyxaarTcss B UHANBUAYA/IbHOM MopsigKe)

leorpagpusi oxsara: ropoga P® c HaceneHuem >10 000 yen. (kpome CeBepHoro KaBka3sa)
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KoHTakTHasa nHopmaums

000 «UHTenMegua»
Ten. (812) 941 59 59

e-mail: sales@intelmedia-group.ru



